
Soulier Financial Group 
Brand Content 
Essentials 
The goal of this document is to help Soulier Financial Group 
always have a clear, out-of-the-box explanation of who they are, 
what they do, why they do it, and why it all matters—it also 
contains explanations for every product and service offered, 
including SFG’s unique take on each offering. 

Each piece of content can be used across any medium—print, 
digital, or otherwise—and maintains brand cohesiveness. Instead 
of having to rewrite content every time a new brochure, landing 
page, or ad is written, this document can be referenced again and 
again to use the same content, in the same ways, across all 
marketing materials.  
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Potential Taglines 
Where to Use This Content 
Taglines appear on a variety of marketing materials, including: 

● Homepage of your website (usually the first piece of content 
you see) 

● Underneath or next to the logo 
● The footer of emails (generally next to the logo) 
● The cover of brochures or booklets 
● Branded promotional merchandise (pens, cups, shirts, hats, 

etc.) 
● Letterhead 

Essentially, the tagline is repeated on every piece of marketing 
material that a firm creates. Though not absolutely critical to 
success (most people don’t know Amazon’s tagline, but they’re 
not hurting because of it), it can be a powerful anchor for a brand. 

Chosen, Finalized Tagline 
People-First Planning—Intelligent Financial Design for Life 

Other Tagline Options 
● People-First Planning—Clear, Intelligent Financial Planning 

for Life 
● People-First Planning—Clear, Intelligent Financial Design for 

Life 
● Planning for Life—Financial Planning for Businesses and 

Individuals 
● Tailored Financial Solutions—Because Every Situation Is 

Unique 
● People-First Planning—Confidence in Your Business and 

Personal Finances 
● Guidance You Can Trust—Clear, Intelligent Financial 

Planning for Your Individual Needs 



Battle Cry 
Where to Use This Content 
The nature of this content is emotional and helps 
customers/employees understand the emotional motivations of 
SFG. This may be best used internally, but there will be times 
when it will be appropriate for SFG to “bare its soul” to a client and 
tell them the deep emotional motivations for its formation (and 
why those motivations still drive it today). 

That being said, the battle cry is designed to be used in any piece 
of marketing where SFG is explaining to customers or employees 
why they do what they do, including: 

● The About Us page of your website 
● A print piece for clients that includes a list of services and has 

a space in the back that explains who SFG is 
● Internal documents for new employees that explain why SFG 

does what it does 
● Marketing materials explaining SFG to partner organizations 

or potential buyers 

Content 
Soulier Financial Group, a full-service financial planning, insurance, 
and investment firm, was started to help businesses and 
individuals (in every stage of their lives) feel confident about their 
financial futures by creating strong financial plans that would 
strategically guide them to their goals.  

We were heartbroken to see how a lack of financial planning 
strained relationships and businesses to points of failure. We are 
passionate about educating our clients on ways financial tools can 
be sculpted to serve their whole lives. 

  



Boilerplates 

Company Description 

Where to Use This Content 
This content can appear in a few different places: 

● Homepage of website 
● About Us page of website 
● Interior page of a brochure 
● First email sent to new clients to introduce yourself 
● About section on social media profiles 
● Company description section of a job ad 
● Onboarding documents for new hires 

The goal of this content is to help clients and employees quickly 
understand who SFG is, what SFG does, and why they should pick 
SFG over a competitor. 

Content 
People-First Financial Planning 

At Soulier Financial Group, our goal is to help you feel confident 
about your financial future. 

We know that financial unpreparedness and disaster have far-
reaching effects across generations. We work with our clients to 
identify unique strategies tailored to their needs that will guard 
against disaster and position them, their business partners, and 
their families, for stability and success. 

Call to Action 
We’d love to talk to you today about your unique situation and 
how we can come up with a plan that gives you a feeling of 
confidence in your financial life. 

  



Fee-Based Financial Planning 

Where to Use This Content 
This content is product specific and therefore will have a more 
limited use. It may appear in the following places: 

● A website page for this specific service 
● An email promoting this service 
● As the introduction page in a brochure that dives into the 

specifics of this service 
● In onboarding documents that help new hires understand 

SFG’s unique take on each service 

Content 
Your Financial Guide for the Rest of Your Life 

Fee-based financial planning is the most critical component of 
any short-term or long-term financial plan for any business or 
individual with financial goals. Your financial plan is designed to 
guide you through the entirety of your (or your business’s) 
financial life—we cannot overstate its importance. 

We look at the entirety of your financial situation and make 
recommendations that take into account your risk tolerance, your 
short-, mid-, and long-term financial goals, and the standard of 
living you expect. 

Once in place, we meet with you each year to discover if 
alterations to the plan are necessary or if you’re still on track for 
success. We’re doing more than checking boxes—these meetings 
are key to maintaining our relationship and ensuring your plan is 
the best it can be for every aspect of your life. 

Call to Action 
Contact us today to discuss how a financial plan can help you or 
your business reach your goals. 

  



Insurance Products 

Where to Use This Content 
This content is product specific and therefore will have a more 
limited use. It may appear in the following places: 

● A website page for this specific service 
● An email promoting this service 
● As the introduction page in a brochure that dives into the 

specifics of this service 
● In onboarding documents that help new hires understand 

SFG’s unique take on each service 

Content 
More Than Insurance—Tools to Ensure Your 
Financial Goals Are Met 

Most people think of insurance as a defensive product designed to 
protect against catastrophe. But we view insurance as a powerful 
tool that—when integrated with other financial tools and working 
as part of an overarching plan—can reduce risk, grow net worth, 
and help you meet your financial obligations. 

Insurance has an abundance of applications, but here are just a 
few—it can be used to: 

● Structure plans that allow business partners to ensure 
business continuity if one partner should pass 

● Ensure you or your spouse has continuing financial security 
after the other passes 

● Provide resources to cover the cost of home healthcare, 
assisted living, or nursing-home care, or even income in the 
event of a disability 

● Protect against the loss of a key employee in a business 

Call to Action 
Contact us today to learn more about how insurance—as part of a 
strong financial plan—can do more than simply protect. 



Advisor Recruiting 

Where to Use This Content 
This content is internal and may appear in the following places: 

● A jobs/employment page on SFG’s website 
● Onboarding materials for new hires 
● Job placement ads 
● A scripted pitch to be used when talking to potential new 

hires 
● A LinkedIn description for SFG (if the goal of the company 

LinkedIn page is primarily recruitment) 

Content 
Independence, Influence, Income—Live the Life of 
Your Dreams While Making a Difference in the 
Lives of Others 

Soulier Financial Group is about relationships—are you? 

One thing we believe sets us apart from other firms is our hyper 
focus on the client. More than anything, we believe in the power of 
relationships, which is why we are so selective about who we bring 
on—both advisors and clients. 

We’re not here to make everyone ultra wealthy, though we’re 
certainly not against it! Instead, our goal is to take away the 
anxiety and fear our clients face on a daily basis as a result of their 
financial insecurities. 

Whether it’s the first-time business owner who wants to ensure 
her grandchildren have college paid for in full, the hard-working 
couple who just wants to retire in comfort, or the stressed 
executive who can’t figure out where all her money goes every 
month, we help clients (who are often high-functioning, high-
earning people of means) to plan for the future and feel confident 
about the direction they’re heading. 



These people want financial planners who understand their 
unique situation, who care about their success, and who will work 
hard to help them reach their goals. We want our clients to believe 
there is a greater chance they will give up on their goals before we 
will. 

That’s where you come in. By building strong relationships and 
focusing on people first, you build influence in the community 
over time with the people who make the biggest impact. 

Because we believe in people so much, we put your financial 
future in your hands—we provide the tools you need to succeed 
without staring over your shoulder or micromanaging. 

Over time, we’ve found this formula to be successful. You can 
achieve the financial freedom you’ve always dreamed of by 
helping clients reach theirs. 

Call to Action 
If this sounds like a lot of hard work, that’s because it is—but it’s 
also richly rewarding. If that’s the kind of career you want to have, 
let’s talk. 

Financial expertise isn’t a requirement to work here—what’s a 
requirement is the drive to succeed, the discipline to work and 
learn independently, and the people-centric focus required to 
build relationships and deliver on promises. 

Let’s Talk 


